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FLIPCHART - SCHOOL 
• School children are carriers of change and in fact many 

adolescent  girls studying in schools are secondary 
caregivers as well 
 

• Through this story, we had tried to encourage children to 
highlight their role incase diarrhea strikes to any of their 
young siblings or any child in their vicinity  
 



FLIPCHART - MOTHERS 

• “Samajhdaar  maa,  swasth  bacha  (Informed  mother,  
healthy  child)’  story  revolves  around  a  mother 
 

• One day her infant child fall ill with diarrheal symptoms  
 

• Staying  true  to  our  route,  ‘fear  and  immediacy’,  the  story  
reaches  a  turning  point  when  the  mother  realizes  that  it’s  a  
serious situation and can be fatal  
 

• This slice of life burst the myths and the common 
casualness towards this illness  
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MEDICINE ENVELOPES  



PROVIDER 
DETAILING FILM  



Target Audience  : RMPs (Rural Medical Practitioners)  

Objective : To brief RMPs on the seriousness of Diarrhea and introduce them to the comprehensive treatment of ORS  and Zinc 

Route : Testimonial  

Tonality : Authoritative and motivational  

 Treatment : Although the RMPs are driven mostly by profit margins, they too have emotions. We wanted to strike the emotional chord with them to sensitize them on the 

issue and to motivate them to pay attention to our message from a different perspective. We wanted to portray this as a movement wherein all the stakeholders including the ones 

most looked upon are a part of this and believe that RMP is the MOST IMPORTANT LINK in this movement. The leading paediatrician of the region was roped in for the credibility. 

The film starts with a mother’s story who lost his daughter “Binno” to Diarrhea, followed by some facts on Diarrhea and  establishment of the fact that the movement needs RMPs to 

support. This was followed by Doctor’s spiel on Diarrhea, symptoms and cure through ORS and Zinc, providing details on benefits, dosages and preparation methodology. 

Considering the importance of visual communication, the film contains animated portions which will keep RMPs attention level intact and will help decode the message to have greater 

recall. The film concludes with showing multiple care providers taking pledge/claiming that they are a part of this movement followed by the leading paediatrician convincing the RMP 

that he is the only one who can save lives in his village by prescribing ORS and ZINC. HE CAN SAVE SOME MOTHER’S BINNO. 

 

 

DETAILING FILM 
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DETAILER – PUBLIC SECTOR   
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SHG HANDOUT  



SHG TRAINING PANELS  



CREATIVE SHOWCASE – 
FIELD STAFF 



BACKDROP - FIELD STAFF INDUCTION  
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RMP REFERRAL TOOL 



DIARRHEA MANUAL FOR FIELD STAFF   



CAREGIVER OUTREACH 
PROGRAM 



DAZT VILLAGES  
Work Showcase  



3 teams  travel in a branded unit and get dropped in their respective village as defined in their pre journey plan   

Village 1 Village 2 Village 3 

Session in Schools  / 
wth children 

Session with 
caregivers 1 

Session with 
caregiver 2 

Session with 
community  

1] Contact KOL                       
2] Brand brief 
3] Demonstration, 
4]Flipchart story 
5] rally through the village  
6] Collective pledge  

1] KOL Contact  
2] Brand brief 
 3] Demonstration 
 4] Flipchart story  
5] Collective pledge   

 

1] KOL Contact  
2] Brand brief 
 3] Demonstration 
 4] Flipchart story  
5] Collective pledge   

ACTIVITY FLOW  



EXECUTION – SNAPS  



WALL PAINTING 

 • 4 such wall paintings were done at 
every village we did activity in  

 
 
 



SCHOOL CHILDREN  



CAREGIVER AND COMMUNITY SESSION 



ACTIVITY IN % EFFECTED / EPEDEMIC PRONE AREAS  

•  While rains continued to lash 
parts of UTTAR PRADESH 
 
• We reached out to a few 
villages prone to epidemics, 
despite non motorable roads 
and rough terrain  



RESULTS  

Campaign SNAPSHOT  

States District 
Total no. of Villages 

covered 
Total no. of Contacts 

reached 

Gujarat Dohad + Punchmahal 153 27537 

U.P 

Faizabad+Ambedkar 
Nagar+Sultanpur  156 27341 

Lucknow+Barabanki 156 30020 
Sitapur+Hardoi 156 28416 

Unnao+Kanpur Dehat 168 24974 
Shahjahanpur+ 
Bareilly+Badaun 156 27174 

Total 945 165462 



PRESENT STATUS  

DAZT LAUNCH 

•  Rapid communication access scheduled 
to kick off in OCT underway 
 
 

MODULES*  

• CHAI has finalized three different 
audiences namely SHGs, School children 
and caregivers and GG has developed 
communication modules to reach out o 
them  
 

* Details on the next slide  



MODULES IN BRIEF  
Each of these groups will be get two exposures with one linking to the other   



CAREGIVERS 

• Focused group discussion will be conducted in the village  

• The  program  revolves  around  “Each  one,  Counsel  one”  concept 
•  Encouraging them in the first session to first learn and then share the lethality of diarrhea 

and its treatment (ORS and Zinc) with at least one women by the next meeting. Finally 
creating an environment of sharing this message.  
 

•  The women who complete the task and bring one enlightened person along in the next 
meeting will be rewarded.  



CREATIVE 

Backdrop Leaflet 



SCHOOL SESSION  

• Children will be appointed local health ambassadors in the village instilling a sense 
of responsibility into them to support us in bringing about this change  

• The tone of communication has been crafted to make it interesting for children  

• Construct  

 
• Divided between two exposures (meetings), allows us to appoint kids as health ambassadors 

(to propagate our message in the village) in the first meeting, and felicitate them in the 
second, basis their performance  

• While the first session acts as a prelude to introduce ‘OZI’ , the second session involves an 
animated film around OZI and DASTASUR (Diarrheal evil) 

 

* OZI – A  super  hero  character  developed  to  signify  ‘ORS  and  Zinc’     
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Backdrop 

Leaflet 

COLORING SHEETS 



SELF HELP GROUPS  

• Each group will be covered twice  

• First session is around apprising them about the technical information and enabling 
them to propagate the same in their groups and communities 

• The  second  session  is  centered  around  a  theme  “Mamta  se  Shamta”  (Maternal  love  
enhances capability). Maternal love (embracing children and ensuring their good 
health and long life) and capability (by encouraging them to sell more)  



SHG CREATIVE  

Training banners 

Referral tool 



OTHERS  



KALA PATHAK TRAINING 
• At present, almost every district 

headquarter in MP, has Kala Pathak group 
that have been placed under Panchayat 
and Social Justice Department 

• Proficient in creating and performing 
entertaining content in form of folk music, 
dance and dramatics , they carry out their 
programs in various villages around social 
subjects  

• Developed  and implemented a training 
module to impart knowledge on diarrhea  



CHEERS! 


