
 

INTRODUCTION 

Good (morning/afternoon/evening), my name is ……………….. I work for an independent market research company 
called Research & Marketing Services Limited based in Lagos, Nigeria. We are currently conducting a study in this 
area and your Household happens to be one such choice and we wish to select at random one member of your family 
i.e. of the household. 
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GENDER   LOCATION (CONT)  LANG..(CONT.)   

Male 1  Minna 17 Edo 6  
Female 2  Yola 18 Tiv 7  

   Markurdi 19 Nupe 8  

AGE GROUP   Bauchi 20 Urhobo 9  
18 – 20 1  Katsina 21 Others 10  
21  - 25 2  Ado Ekiti 22    
26 – 30 3  Abuja 23    
31 – 40 4  Owerri 24 RELIGION   
41 – 50 5  Yenogoa 25 Christian 1  

51+ 6  Gombe 26 Muslim 2  
   Jalingo 27 Others 3  

SOCIAL CLASS   Lafia 28    
AB 1  Asaba 29 Catholic  1  
C1 2  Lokoja 30 Protestant  2  
C2 3  Damaturu 31    
DE 4  Aba 32  OWNERSHIP OF 

DURABLES. 
 

   Uyo 33  Household owning Fridge/ Freezer 1 
TRIBE   Gusau 34  Household owning Radio 2 
Hausa 1  Birnin kebbi 35  Household owning TV (Black and White) 3 

Ibo 2  Dutse 36  Household owning TV {Coloured)  4 
Yoruba 3  Abakaliki 37  Household owning Air Conditioner 5 

Edo 4     Household with househelp. 6 
Efik 5  SECTOR   Household owning Washing machine 7 

Ibibio 6  High density 1  Household owning Telephone (Land) 8 
Fulani 7  Medium density 2  Household owning Telephone (Mobile) 9 
Kanuri 8  Low density 3  Household owning Video 10 
Urhobo 9     Household owning Car 11 
Itsekiri 10  REGION URBAN RURAL Household owning DVD player 12 

Ikwere 11  South West 
South East 

1 
2 

 Household owning HI – FI / Music system 13 

Ijaw 12  South South 3 2 Household owning Multiple car 14 
Tiv 13  North Central 4 3 Household owning personal driver 15 

Birom 14  North East 
North West 

5 
6 

4 Household owning cable / satellite dish 16 

Bura 15     Household owning Generator 17 
Gwari 16  TOTAL   Household owning Gas / Electric / 

Cooker. 
18 

Igala 17  Urban  1  Household owning Grinding machine 19 
Kaje 18  Rural 2  Household owning Motorcycle 20 

Okrika 19     Household owning Bicycle 21 
Shuwa – Arab 20  MARITAL STATUS   Household owning Fan 22 

Nupe 21  Married 1  Household owning Kerosene Stove 23 
Others 22  Single 2  Household owning Cows 24 

   Widowed 3  Household owning Goats 25 
LOCATION   Divorced 4  Household owning Farmland  26 

Lagos 1     None  27 
Ibadan 2  AGE OF CHILDREN 

IN THE 
HOUSEHOLD 

 NO. IN  
HOUSEHOLD 

 

Abeokuta 3 O – 17 months 1  ………..(27,28) 

Akure 4  1 ½ - 4 years 2   ………..(29,30)        
Osogbo 5  5  – 10 years 3  ………. .(31,32) 

Benin 6  11 – 14 years 4  ………. .(33,34) 
Enugu 7  15– 17 years 5  ………. .(35,36) 

Port Harcourt 8  None  6  
Ilorin 9  Total  ………. .(37,38) 

Calabar 10     
Awka 11  WHAT LANGUAGE 

CAN YOU READ 
  

Kaduna 12  English 1  RSPONDENTS EXACT AGE  
Kano 13  Hausa 2   

.............................................. 
 

Jos 14  Igbo 3   
Sokoto 15  Yoruba 4    

Maiduguri 16  Fulani 5   
 

 



Social Class Measurement 

Socio‐economic	grading	via	income	of	household	or	income	of	the	respondent	is	not	practicable	in	this	part	of	the	world	hence	the	use	of	various	
relevant	household	durables	with	appropriate	weight	to	each	variable	in	terms	of	scores	as	demonstrated	below:	SOCIAL	CLASS	MEASUREMENT	

              (12)             (17) 
HOUSEHOLD DURABLES CODE SCORE  COOKING CODE SCORE 

Household help 1 2  Gas Cooker 1 (17) 3 
Fridge/freezer 2 2  Electric Cooker 2 (18) 3 

Video 3 2  Kerosene Stove 3 (19) 2 
Car 4 2  Charcoal/Wood 4 (20) 1 

Colour TV 5 4     
Music System 6 1  TYPE OF TOILET CODE 

(21) 
SCORE 

Air Conditioning 7 3  Inside WC 1 4 
Satellite Dish 8 4  Outside WC 2 2 

Washing Machine 9 4  Pit Latrine 3 1 
Black & White TV 10 1  None 4 0 

DVD (Digital Video Disk) Player 11 5     
Cable/ Satellite 12 3  MAIN WATER SOURCE CODE 

(19) 
SCORE 

Telephone (land) 13 3  Inside pipe borne tap 1 (22) 4 
Telephone (mobile) 14 4  Outside pipe borne tap 2 (23) 2 

Personal Driver 15 2  Borehole 3 (24) 3 
Multiple Cars 16 3  Well 4 (25) 2 

     (15)   Stream 5 (26) 1 
RESPONDENT’S OCCUPATION CODE SCORE     

Senior Management/Admin 1 4  RESIDENTIAL AREA CODE     
(27) 

SCORE 

Manager 2 3  High Density 1 1 
Professional e.g. Doctor, Lawyer, Engineers 3 5  Medium Density 2 2 

Skilled Workers 4 2  Low Density 3 4 
Unskilled Worker 5 1     

RESPONDENT’S HIGHEST 
EDUCATIONAL LEVEL 

CODE 
(16) 

SCORE 
 

 TYPE OF HOUSE CODE 
(28) 

SCORE 

Primary Incomplete 1 1  Villa 1 6 
Primary Complete 2 1  Flat 2 3 

Secondary Incomplete 3 1  Duplex 3 5 
Secondary Complete 4 2  Mini Flat 4 2 

University/Poly Incomplete OND 5 3  Room and Parlour 5 1 
University/Poly Complete HND 6 4  Room 6 1 

Post University Incomplete 7 3  Self-occupied bungalow 7 4 
Post University Complete 8 5  Others 8 2 

Illiterate/None 9 0     
 
INTERVIEWER ADD ALL THE SCORES ACCUMULATED BY RESPONDENT AND INDICATE BELOW THE SOCIO ECONOMIC 
GROUP. WRITE TOTAL SCORE ON SPACE PROVIDED. 

 

 

 

 

 

 

 
 
 

 

 
 
 
 
 
 
 
 

  
(29,30) 

 

SOCIO ECONOMIC GROUP TOTAL SCORE CODE 
(31) 

AB 70 and Above 1 

C1 56 – 69 2 

C2 35 – 55 3 

DE Under 35 4 



Main Questionnaire 
 
Q1. How common is the problem of poor quality or fake antimalarial drugs in this local government area? Would 
you say that it is …………..? READ ALL POSSIBLE RESPONSES AND MARK A SINGLE RESPONSE  
 

 CODES 
Very common 1 
Relatively / Slightly common 2 
Neither common nor uncommon 3 
Rather / Slightly uncommon 4 
Very uncommon 5 

 
Q2. Do you agree or disagree with this statement:  ‘Counterfeit drugs can cause serious health complications’? 
READ ALL RESPONSES AND MARK A SINGLE RESPONSE 
 

 CODES 
Strongly agree 1 
Somewhat agree 2 
Somewhat disagree 3 
Strongly disagree 4 
DK / Uncertain 5 

 
Q3. In the last 3 months, did you see or hear any information about how to confirm good quality malaria 
medicine before you buy it? SINGLE RESPONSE 
 

 CODES ROUTE 
Yes 1 CONTINUE 
No 2 SKIP TO Q6 
Don’t know 3 

 
Q4. If so, where did you see or hear this information? (DO NOT READ OUT, BUT RECORD ALL THAT APPLY) 
MULTIPLE RESPONSES 
 

 CODES 
Radio 1 
TV 2 
Poster 3 
Community worker / Volunteer 4 
Drug Vendor / Pharmacist 5 
Other specify 88 

 
Q5. How can you confirm that malaria drugs are good quality? (DO NOT READ OUT, BUT RECORD ALL THAT 
APPLY) MULTIPLE RESPONSES 
 

 CODES 
Get malaria medicines from government hospitals or buy from licensed pharmacists or drug shops 1 

Check for manufacture and expiry date on the packet 2 

Check for a NAFDAC number on the packet 3 

Scratch the scratchpad on the packet and text the number underneath to the number provided on 
the packet 

4 

Other (specify) ___________________________ 88 
 
Q6. As a result of hearing/seeing information about how to confirm good quality malaria medicines, do you plan 
to do anything differently the next time you need malaria medicine? SINGLE RESPONSE 
 

 CODES ROUTE 
Yes 1 CONTINUE 
No 2 SKIP TO NEXT SECTION 
Don’t know 3 

 
 



Q7. And what do you plan to do differently?  (DO NOT READ OUT, BUT RECORD ALL THAT APPLY) MULTIPLE 
RESPONSES 
 

 CODES 
Get malaria medicines from government hospitals or buy from licensed pharmacists or drug 
shops 

1 

Check for manufacture and expiry date on the packet 2 

Check for a NAFDAC number on the packet 3 

Scratch the scratchpad on the packet and text the number underneath to the number provided 
on the packet 

4 

Other (specify) ___________________________ 88 
 

 


