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WORKSHEET #10:
REVIEWING AVAILABLE COMMUNICATION CHANNELS

Zanbe Example

This example is based on Zanbe's “Let’s Talk About It” program introduced in Part 1 of the I-Kit to
show how the program managers used information (both quantitative and qualitative) to identify
potential communication channels for their intended audience. Additional insights are provided
in text bubbles.
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Intended Audience: -dan coonien, 10 Zo 19, out of schoo!/

1.

(This data would suggest radio
and IPC channels might be good
to pursue. However, this data
does not provide information
specific to Zanbe, out-of-school,
women, 15 to 19, or the specific
stations they listen to.

What channels does your intended audience use on a
regular basis?

A local research company conducted a
media and commeunicalions survey among
a nationally representative sample of
Tokona youth (ages 15 2o 24) and Found
that the rost wused coriniwnicalion
channel/ was radio (95 percent).

a R
W hile ferver yoaz% owwned a TV (19 ThisinformaFior? suggests that
percent), a higher percentage (33 percent) although TVis viewed among
sad Zhey calched TV and were more youth, it may not be the best
likely 2o report watching TV in public channelt compareq to the reach
places (16 percent) or al someone elses Fhat radio has. Again, this data
house (19 percent). Youth ewere also more Is for both urbf'an and rural
Rt AT e RN S
Zhe necspaper (35 percent). wormen.

Most Tokonans of all ages do not o -

have access o computers and Zhe Interne?. Youlh who access The
Internet are more lifely o do so in cyber cates (6l percent). Mobile
phones are wsed For making calls (58 percent), Cext messaging (42
percent) and /fsz‘en/ng Zo Zhe radio (19 percent).

"Media Study with Tokona Youth,'

(Information Source: Consumer Kesearc/h Groap, May 2014 )
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WORKSHEET #10:
REVIEWING AVAILABLE COMMUNICATION CHANNELS (CONTINUED)

Zanbe Example
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2. Who does your intended audience listen to about SRH? Who is a credible source of information?

Who is most motivating?

Young pecple (12 Zo 19 year olds) preter
Zo get S information from Zeachers
or sc/zoo/, health care a)or,éers and Zhe
radio; however, young cwomen (15 Zo 19
year olds) expressed a strong preference
For getting S information FFom
/zecz/g/y workers and clinics and Farily
members (i.e., mothers, aunts). Kadio
was s/ighthy less preferred fecause

2he lack of interaction fFor receiving
information fFom the radio. Urban young
women reported having coeaker access
Yo S informalion Throwgh informal
channels (e.g., tarmily and FFiends) Zhan
Zherr rural peers.

—

-

—

~

Since radio is the most

used channel, it could still
be considered if additional
“interaction” elements were
included, like a radio call-in
show where youth could have
their questions answered by
an expert. It will also be very
important to develop strong
links with health providers
and include those health
providers in your messaging.

Adolescent Sexual and Keprodeuctive

Wealth Keport: 7Tofona

(Information Source:

2006

TIME TO REFLECT

Before you move on, take a moment to reflect on your experience with this Worksheet.
What are the three key pieces of information you learned from filling out this Worksheet?

L. Kadio and IPC may be best channels +or Zhis program.

2. I u€Using radio, could have a 'call-in' shoew cith 'ask the expertds' and
éring on healthcare providers since adolescent girls Zrust them for S/

Information.

3. Make swure 2o /inf any information Zo a youth-+riendly heallh clinic.



