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WORKSHEET #11: SELECTING COMMUNICATION CHANNELS

Zanbe Example

This example is based on the Zanbe Let’s Talk About It! program introduced in Part 1 of the I-Kit to
show how the program managers used information (both quantitative and qualitative) to prioritize
the communication channels to use for out-of-school urban women, 15to 19 years old. Additional
insights are provided in text bubbles.

oooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

Intended Audience: rban women, 15 2o 19 years old, out of schoo/

Behavioral objective: Zncrease 2he proportion of’ modern contraceptive method
Use among sexually active, outl-of-school, young women ages 15 2o 19 in
Zanbe belieen Janwary 2009 and December 201, from 35 percent Zo 45
percent.

1. Channel Summary. For each column, pull information from previous Worksheets.
e Column 1: list all of the potential ways to deliver messages to your intended audience from
Worksheet #9, removing any duplicates from the list.
e Column 2: list the communication channels your intended audience uses on a regular basis
from Worksheet #10.
e Column 3: list to whom your intended audience listens about SRH and the desired behavior
from Worksheet #10.

For some channels, like radio, television and newspapers, there may be several options that your
audience can use. For example, there are probably several radio and television channels to choose
from, or different newspapers that are available. Where possible, be precise as to which radio/TV
channel or newspaper your intended audience prefers.

Column 1: Column 2: Column 3:

Channels from “Day in the Life"” Channels Used Channels Listened to for SRH

wWall 5/5/75 and billboards a/onj Kadio Weallh coorkers/clinics
roady in small shops and near
cates and marfet

Church: message in sermon, Friends and #ariily| Family members (i.e.,
classes mothers, aunts)
Participatory theater, large-group | Other pecple in | Kadio

ZPC Zhe corimenity

IPC with peer educators 7V

Mobile phone SMS Necspaper

Night club: posters, ZPC Mobile phones

Paren? owdreach

Kadio PSH, talk-shoew, call-in
shoew or serial drama, especially
Capital Kadio 95.5 FM
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WORKSHEET #11: SELECTING COMMUNICATION CHANNELS
(CONTINUED)

Zanbe Example
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2. Channel Overlap. Review the channels written in columns 1, 2 and 3, and list the channels that are
most frequently mentioned across all columns.

ﬁzca —Zo —-/C’ZCZe conversalion
Kadio
Mobile phones

3. Consider potential challenges using these channels, as well as other channels or a combination of
channels that could be used, although reach or effectiveness may be reduced. List the channels and
explain your decision.

Kadio (serial drama, 2alk shows and discussion growups): In the
media research, we learned 2hat young women jfa/ not life radio
because T was only one-toay communicalion and They cwanted

Zo be able 2o interact rore. Adding radio call-in Zalk shows and
discussion groups woculd complement a radio serial drama. Since
out-of=school young woren ray be hard to Fnd for IPC
activities, radio has The potlential 2o reach These wwormen cwherever
Zhey are.

Mobile phone messaqing: Waving a phone hotline, where someone
anseoers calls and Zalks cith the caller cwoculd be great; hocoever,
I£ resowurces do not allow #or Chis, SMS cowld be wused o send
ow? Messfﬂes, as well as allow someone Zo Zex? in a ?aesz‘/on and
receive a tex? response.

Outdoor billboards and Zransi? ads: Can direct young wonren
Zo listen Yo the radio drama, call-in dering the Zalf show coith
?aesz‘/'ons or promote Br/g/zz‘ Star City Clinics eith directionals.

4. List communication channels that you consider appropriate for your audience and would like to
explore further (i.e., ask intended audience if channel is appealing, collect costs from relevant media
channels and mobile phone providers, etc.).

ZPC sessions with peer educalors, parents or other adults
/m‘?aenc/ng YOUNG worren

Peer ouwlreach activities ( e.g., street Zhealer in nxghic/aﬁs and
market place)

Kadio: serial drama, 2alf shows and discussion groups

Mobile phone messagin

Ouwutdoor billboards and Zransit ads
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5. Lead and Supporting Channels. From the list in question #4, is there one channel that would be
most effective and efficient for reaching your intended audience? If so, this would be your “lead
channel.” Write down your lead channel and provide an explanation for why you chose it.

My lead communication Chosen because:

channel is:

Kadio - Radio is the most accessible channe! in Zanbe
and youth listen Zo iZ.

A radio serial drama can be enz‘erz‘a/'n/'ng and
educational and include a variety of characters
that are dealing with similar challenges as Aeoa,
and model! the intended behavior.

There are no other serial dramas hat Zarget
vouth so Chis would get Zherr atlention.

From the list in question #4, what other channels could provide additional support to the lead
channel to reach your intended audience? These are your “supporting channels.” Write down your
supporting channels and provide an explanation for why you chose them. List at least two to three
supporting channels to consider.

Supportive communication Chosen because:

channels are:

Mobile phone - A SMS platform could be wused Zo engage the
awdience o Zext? the anseoer o guestions
posed in the serial drama. In addidion, S
information cowld be sent Yo swbscribers.

Outdoor billboards and |- HAds on ocwtdoor billboards and Zaxis and bSuses

Zransi? ads can be used Co resmind youth Zo Zune in £or
Zhe radio serial drama and call in Yo discuss.

ZPC - Peer educalors can reach owd Zo yoaz‘/] and
elaborate on the Zopics covered in the serial
drama

Comman/'z‘y—-éasea’ - Drama groups can perform scenes fronr the

approaches serial drama in areas where youth gather (e.g.,

market place, bars) and engage discussions corith
yoai/? on the fopfcs rarsed.
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.
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TIME TO REFLECT

Before you move on, take a moment to reflect on your experience with this Worksheet.
What are the three key pieces of information you learned from filling out this Worksheet?

1. Need Zo make sure thal owr lead channe! (radio) is accompanied by
interactive commeunicalion tools, such as social media or call-in options
for Zhe serial drama.

2. Make sure members of owr intended awdience are part of the script
development +for Zhe radio drama.

3. Check on literacy levels of our awdience—think abowd an alternative Zo
SMS £ levels are /oww (e.g., voice messages).



